‘ Confédération
Européenne de
Volleyball

To: Participating Clubs & Stakeholders of the CEV Champions League Volley 2021

Luxembourg, Monday July 57, 2021

CEV Champions League Volley Season 2021 - Summary of Nielsen Media Report

1. Study brief

Description | Name/number
Event CEV Champions League Volley 2021 (Men & Women)
Event period 22.09.2020 - 01.05.2021
Period of analysis 21.09.2020 - 09.05.2021

Sponsors to be analyzed CEV, CEV Competition Logo, CEV EuroVolley, CEV EuroVolley TV & Mikasa

-Live, delayed, highlights & OTT/web platforms: global

Markets -Magazines, news: France, Germany, Italy, Poland, Russia and Turkey.

Source Mediametrie, Eurodata, Nielsen Company, MMS, TNS Gallup

2. Key Definitions

=  Cumulative TV Audience
o Aggregate total of all individual programme audiences.
* Broadcast Time
o Total duration of league or event coverage (excluding commercials)
= Event Impressions
o Rate of audience delivery (time of an event programme to its audience ratings)
» Dedicated coverage
o Live broadcast, near-live, delayed and highlights
* Secondary coverage
o Magazines, Sport magazine, sport news and feature in news programmes

5. Executive Summary

=  Despite the COVID-19 impacts and an ever changing competition calendar, the Champions League
Season 2021 achieved a cumulative TV audience of 152M and distribution to 71 linear broadcast and
digital channels, the highest value since 2018.

* Poland (Polsat), Italy (Rai) and Russia (Match TV) markets are the main drivers of this cumulative TV
audience.

»  Super Finals Verona - live airings of the men's final on Polsat Sport and the women's final on Rai 2 drew
more than half a million viewers each. These two programmes account for 42% of total event
impressions. Compared to Berlin 2019, event impressions increased by 156% thanks to the above
mentioned live airings in Poland and Italy.

»  The CEV's OTT platform, EuroVolley TV, cumulated close to 1.5M page views during the entire CL season.
» Looking back at the previous CEV Champions League Volley Season 2020, due to the pandemic and

less high-value matches broadcasted (matches being cancelled), the cumulative TV audience
reached 106M. Poland remained a top market contributor (62M) followed by Russia (19M) & France (11M).
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CEV Champions League Volley - Season 2021

The event was covered across
almost 3,000 BROADCASTS, most of
them in Russia (564), Poland (479)
and Taiwan (316).

Y

MILLION

CUMULATIVE AUDIENCE amounts to
152 million, meaning the highest
value since 2018. Poland and ltaly,
home to the two victorious teams,

2,745

BROADCASTS

account for 82% of total numbers.
Rights holders Polsat and Rai are
the main drivers, but there were also
wide-reaching news and magazine
features on TVP in Poland and
Canale 5 in ltaly. Russia ranks third
again with 15M viewers, mainly on
Match TV.

6 5 TV CHANNELS and

7 OTT platforms/

web streams reported on the event,
most of them in Italy (11), Poland
(8), Serbia and Turkey (6 each).
Russian OTT platform TV Start is

the one with the broadest coverage.

4,456M

EVENT
IMPRESSIONS

Media impact of the 2021 season
doubles compared to the previous one
(which had to be aborted due to Covid-
19) but also goes up by 23% compared
to the 2019 season. Again, Poland
(+340% versus 2019) and Italy
(+2,161%) drive this positive
development. In Poland, media impact
is even slightly above the level of the
seasons 2017 and 2018, when Polsat
already used to be the rights holder.
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CEV Champions League Volley - Season 2020

The event was covered across
more than 2,000 BROADCASTS,
most of them in Russia (439),

Poland (314) and France (183).

106

MILLION

CUMULATIVE AUDIENCE amounts to
106 million. Again, Poland
contributes the largest share (62M),
followed by Russia (19M) and

2,483

BROADCASTS

France (11M). When only looking at
rounds 1-4, cumulative audience
increased compared to the previous
season (+10M) as there were
features again on Polsat and
broader coverage on French public
broadcaster France TV.

80 TV CHANNELS and

12 OTT platforms /

web streams reported on the event,
most of them in Germany (10),
Poland (8) and France (7). Russian
Match Igra is the one with the
broadest coverage.

IMPRESSIONS

When only comparing Rounds 1-4 with
the previous season, event impressions
declined by 27%. Main reasons are
fewer airings on Canal+ Sport (POL)
and coverage partly shifting from FTA
channel Match TV to PTV channel
Match Strana (RUS). In Belgium, last
year's number 3 in media impact, VOO
Sport could not compensate for former
rights holder Play Sports. Positive
developments could be observed in
ltaly (DAZN)*, Pan Balkans (Sportklub)
and Bulgaria (rights holder change from
Diema Sport (PTV) to BNT (FTA)).

*Integration of OTT platforms and web streams starting with the 2019/20 season based on a new audience esti

tion model imp

ted by Nielsen Sports

(in previous seasons, these platforms were regarded separately from the TV media monitoring)
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4. Participating Teams & Markets

O
PARTICIPATING TEAMS MEN ()
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5. Key Markets Overview

MARKET: Germany

RIGHTS HOLDER: XYZ Sports
TYPE: OTT

CUMULATIVE AUDIENCE (M): 2.22
BROADCAST TIME: 129:32:12
EVENT IMPRESSIONS (M): 4
(Men: 3/ Women: 1)

MARKET: France

RIGHTS HOLDER: Sport en France
TYPE: OTT

CUMULATIVE AUDIENCE (M): 5.42
BROADCAST TIME: 64:46:11
EVENT IMPRESSIONS (M): 29
(Men: 9/ Women: 20)

MARKET: Italy

RIGHTS HOLDER: Rai, Sky

TYPE: FTA, Pay-TV

CUMULATIVE AUDIENCE (M): 35.55
BROADCAST TIME: 119:23:23
EVENT IMPRESSIONS (M): 726
(Men: 261 / Women: 465)

MARKET: Poland

RIGHTS HOLDER: Polsat

TYPE: FTA/ Pay-TV
CUMULATIVE AUDIENCE (M): 88.61
BROADCAST TIME: 582:18:42
EVENT IMPRESSIONS (M): 2,465

(Men: 1,855/ Women: 610)

. —

MARKET: Russia

RIGHTS HOLDER: MatchTV, START
TYPE: FTA /! Pay-TV, OTT
CUMULATIVE AUDIENCE (M): 14.93
BROADCAST TIME: 907:19:03
EVENT IMPRESSIONS (M): 472

(Men: 201 / Women: 271)

MARKET: Turkey

RIGHTS HOLDER: SmartSport
TYPE: Pay-TV

CUMULATIVE AUDIENCE (M): 2.30
BROADCAST TIME: 259:31:14
EVENT IMPRESSIONS (M): 109
(Men: 5/Women: 103)

v
6. Seasonal Trend Analysis
EVENT IMPRESSIONS (M)
4,000 -
Rights holder change from
3,000 - Canal+ back to Polsat
2,000 -
Rights holder
change from DAZN
to Rai & Sky
1,000 -
—— e —— e
0 - T L T
2015/16 2016/17 2017/18 2018/19 2019/20 2020721
=—France —Germany Italy Poland —Russia —Turkey

44 CEV



TREND ANALYSIS
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i Broadcast Time (h:mm) === Cum. Audience (M) =4=Event Impressions (M)
TOP-10 COUNTRIES BY BROADCAST TIME TOP-10 COUNTRIES BY CUM. AUDIENCE TOP-10 COUNTRIES BY EVENT IMPRESSIONS
(h:mm) (M) (M)
Russia 707:42907:19 Poland Poland 2,464.59
Taiwan ltaly ltaly
Poland Russia Russia
Greece France Taiwan
Serbia Turkey Pan-Balkans
Pan-Balkans Germany Greece
Pan-Europe Pan-Balkans g:gg Turkey
Turkey Taiwan gg? Serbia
Mexico Greece 3’;25 Czech Republic
2021 031 2021 "2021
Germany 2020 Serbia 0.01 22020 Bulgaria 2020

Pan-Europe: EuroVolley tv
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SPLIT BY GENDER o &
(1)

BROADCASTS CUMULATIVE AUDIENCE BROADCAST TIME EVENT IMPRESSIONS
(M) (h.um;ss) (M)
Men 1,416 101.52 2192:51:56 2,626.44
Women 1,329 50.45 2241:39:48 1,829.93

2,745 151.97 4434:31:44 456.37

CUM. AUDIENCE BROADCAST TIME EVENT IMPRESSIONS

33%
M Men

% 49%
51% M Women
B7%

LINEAR TV

GENDER AGE GROUPS GENDER & AGE GROUP

Young Adults| 4%

@ @ Mid Ager | 31%
Elders | 65%

Young Adults (M)

‘Young Adults (W)

M O
64%

GO Mid Ager (W)

Elders (M) 42%

Elders (W)

Sample of live airings in the following countries: Belgium (Ketnet), Bulgaria (BNT 3), Czech Republic (CT Sport), Finland (YLE 2), ltaly (Rai 2, Rai Sport= HD), Foland (Polsat Sport), Russia (Match TV)
‘Young Adults: 15-34 | Mid Ager: 35-59 | Elders: 60+ (clustering of age greups are approximate numbers, exact ages may differ from country to country)

7. Super Finals in Verona

Super
Finals.
Verona
EVENT IMPRESSIONS BY MATCH COUNTRY RANKING (TOP-5)
BY BROADCAST TIME (hh-mm) BY CUM. AUDIENCE () BY EVENT IMPRESSIONS (V)
Poland 71:49:44 Poland 29.08 Poland 402.84
= [moco Volley
Conegliano - Ital &l2s Ital 20.60 ltal 34592
CERA  vakifbank Istanbul ay Rl 22 = ay
u Kedziernzyn- Hungary 38:59:59 France | 1.76 Hungary | 9.72
Kozle - Trentino
Volley Pan-Balkans 19:29:01 Turkey | 0.42 Czech Republic | 9.00
Serbia 19:29:01 Czech Republic § 0.04 Greece || 8.07
KEY FACTS FOCUS ON POLAND:
» Broadcasttime is highest in Poland thanks to extensive live and relive coverage on Polsat LB CHANNELSBYCUNAUDIENGEXM]
Sport, Polsat Sport News HD and Polsat Sport Extra. .y @
» Live airings of the men’s final on Polsat Sport and the women'’s final on Rai 2 drew more than )
half a million viewers each. Thus, these two programmes account for 42% of total event Polsat
impressions.
. ) TVP Info
» Together, Poland and Italy account for 92% of total event impressions.
» Hungary ranks third with live airings of the two matches as well as several relives on Digi Sport. Polsat Sport
» Compared to Berlin 2019, event impressions increased by 156% thanks to the above TVP Sport

mentioned live airings in Poland and ltaly.
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8. Digital Media Monitoring — EuroVolley TV

EUROVOLLEY.TV 42

CEV
EurcVolleyTV
SESSIONS PER AVG. SESSION PAGES PER
242914 238,469 553,631 2.28 0:05:44 1,498,748 2.71 36.7%
USERS BY AGE USERS BY COUNTRY (TOP-10)
30% o
26% ltaly 38,246
Germany
Poland
20%
N 17% Turkey
15%
France USERS BY GENDER
12%
11% Netherlands
10% Belgium
= Male
United States
. EFemale
Russia
% Brazil
18-24 25-34 3544 45-54 5564 65+

Period of Analysis: 22.09.2020 - 09.05.2021 | Source: Analytics 360 / EuroVolley TV / All Web Site Data

EUROVOLLEY.TV “

CEV
EuroVolleyTV
TIMELINE WEEKLY USERS
30,000
25,000
20,000
15,000
10,000
5,000
0
Sep Oct Nov Dez Jan Feb Mar Apr May
20 20 20 20 21 21 21 21 21
USERS BY DEVICE USER AQUISITION NEW v RETURNING USERS

m Organic Search
= Mobile

= Referral u New Visitor
u Desktop = Direct
uTablet = Social m Returning Visitor

Period of Analysis: 22.09.2020 — 09.05.2021 | Source: Analytics 360 / EuroVolleyTV / All Web Site Data
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9. Sponsorship evaluation: TV & Digital Media

ALL BRANDS OVERVIEW

100% MEDIA EQUIVALENCY BY BRAND

2% —\ 0.4%

&

3%

TOP-5 TOOLS BY 100% MEDIA EQUIVALENCY (€)

AR

21,423,347
mCEV TVGI Watermark
u CEV Competition Logo
CEV EuroVolley
CEV EuroVolley TV Broadcast 12,641,768
B Mikasa TOTAL (€) Partnership
54,527 437 = CEV
302,106 iti
4238610 m CEV Competition Logo
LED Board 1,271 871 EuroVolley
100% MEDIA EQUIVALENCY BY GENDER & 8 262600 EuroVoley TV
D m Mikasa
On Surface B 3510270
Branding
mMen
= VWomen Il 2507508
Jersey
TOTAL (€) TOTAL (€)
54,527 437 54,527 437
MANAGEMENT SUMMARY 44
-
CEV
TOP-5 TOOLS BY 100% MEDIA EQUIVAL. TOP-5 COUNTRIES BY 100% MEDIA EQUIVAL.
(€) &)
CEV: KPIs 2020/21
TVGI Watermark - 21 rj§3-3 Italy 7,657,175
Flag | 1-291.01 Pan-Balkans 4,493,937
BRAND VISIBILITY 3332:23:06 8
h:mm:ss e
LED Board | 302,108 Russia 2 472 550
Interview Backdrop | 233407 Greece 2,006,117
SPONSORSHIP IMPRESSIONS 3.220.33
Million . Net | 133,024 Poland 1,553,586
100% MEDIA EQUIVALENCY BY GENDER 100% MEDIA EQUIVALENCY BY ROUND
EEE)NSORSHIP VALUE* 3,220,334 w15t Round
=2nd Round
uMen ™ 4th Round
100% MEDIA EQUIVALENCY 23,402,752 = Women D

Euro

*Based on a CPT of 1€

44 CEV
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MANAGEMENT SUMMARY

CEV COMPETITION LOGO: KPls 2020/21

BRAND VISIBILITY

SRAN 3395:38:28
h:mm:ss

SPONSORSHIP IMPRESSIONS 3,029.40
Million ' '
SPONSORSHIP VALUE* 3,920,400
Euro ’ '
100% MEDIA EQUIVALENCY 28,190,970

Euro

*Based on a CPT of 1€

Please contact the CEV Digital & TV department for any further questions, media metrics details specific

TOP-5TOOLS BY 100% MEDIA EQUIVAL.
€)

Broadcast
Partnership

12,641,7
68

4,338 61
0

LED Board

On Surface
Branding

3,510,27
0

Jersey 2 ,5087,50

Static Board
(2nd row)

2,359,53
1

100% MEDIA EQUIVALENCY BY GENDER

uMen

= \Women

TOP-5 COUNTRIES BY 100% MEDIA EQUIVAL.
€

Italy 11,374,106

Pan-Balkans 4,799,260

Russia 2,426,017
Greece 2,132,302
Poland 1,971,770

100% MEDIA EQUIVALENCY BY ROUND

0y
= 1st Round g 1%

=2nd Round
m 4th Round
= Quarterfinals

m Semifinals

= Final

to market and additional data to share with your domestic sponsors/partners.

digital@cev.eu
tv@cev.eu

European Volleyball Confederation (CEV)
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